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Corporate Maldives  is  the leading business & 

hospital i ty magazine of  Maldives,  providing 

business,  f inancial  and industry news,  as wel l  

as  events and information

Corporate  Ma ld ives  i s  a  p remium bus iness  &  hosp i ta l i ty  magaz ine  o f  Ma ld ives  
prov id ing  bus iness ,  f inanc ia l  and  indust ry  news ,  as  we l l  as  events  and  in forma-
t ion .  I t  cover  sectors  as  d iverse  as  hosp i ta l i ty,  av iat ion ,  const ruct ion ,  bank ing ,  
educat ion ,  media ,  hea l thcare ,  rea l  estate ,  reta i l ,  energy,  u t i l i t i es ,  techno logy  
and  t rave l / le i sure .  

Corporate  Ma ld ives  prov ides  the  bus iness  communi ty  o f  Ma ld ives  wi th  a  
network ing  p lat fo rm to  expand  the i r  bus inesses  and  a l so  ass i s t  those  in  search  
o f  new bus iness  oppor tun i t ies .

Our  readersh ip  i s  corporate  execut ives  and  hosp i ta l i ty  p ro fess iona l s  who  are  the  
dec i s ion  makers  in  the  indust ry.  A d ve r t i s i n g  w i t h  u s  e n s u re s  t h a t  yo u r  
b u s i n e s s e s  re c e i ve  a t t e n t i o n  f ro m  t h e  key  d e c i s i o n  m a ke r s  w i t h  t h e  b u s i n e s s  
c o m m u n i t y  o f  M a l d i ve s .

Corporate  Ma ld ives  pub l i shes  an  annua l  l i s t  o f  l ead ing  companies  in  Ma ld ives ,  
named as  GOLD  100 .

ABOUT

USD 3 billion +
GDP

400,000 +
Population

200,000 +
Expats

1,200,000 +
Tourists

MVR 30 billion+
Total Imports

MVR 4 billion+
Total Exports
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Economic Highlights
2015

2

INFLATION

1 .4%
Inflat ion  rate
The rate  of  in f lat ion  eased 
in  2015 ,  contr ibuted by  
dec l in ing g lobal  commodity  
pr i ces  and domest ic  f i sh  
pr i ces .

CONSTRUCTION

40%
Average construct ion  
sector  output  
Construct ion sector  output  
remained robust ,  boosted 
by the commencement of  
several  publ ic  sector  
infrastructure projects  
dur ing the year.

FISHERIES

10%
Fish purchases  Jan-Nov 
2015
F ish ing act iv i ty  dec l ined ,  
owing to  dwindl ing  f i sh  
purchases  and adverse  
condi t ions  in  the  interna-
t iona l  tuna market  wi th  
sharp  dec l ine  in  tuna 
pr i ces .

TOURISM

2%
Tourist  arr iva ls  growth
Tour ist  ar r iva ls  growth 
s lowed down,  att r ibuted to  
a  dec l ine  in  ar r iva ls  f rom 
China ,  combined with  the  
poor  per formance of  the  
Russ ian  market .



EXTERNAL SECTOR

9%
Current  account  def ic i t  as  a
percentage of  GDP
Current  account  def i c i t  
worsened,  owing to  lower  
tour ism rece ipts  and 
increased outward remit-
tances .  Net  in f lows on the  
f inanc ia l  account  dec l ined 
notably.  Thus ,  the  overa l l  
ba lance  of  payment  
recorded a  def i c i t  dur ing 
the  rev iew year  and gross  
internat iona l  reserves  
posted a  dec l ine  of  US$50.0  
mi l l ion  in  2015 .

FINANCIAL SECTOR

12%
Deposit  base  growth  
The  expans ion in  the  
depos i t  base  of  the  bank ing 
sector  led  to  a  1 1% growth 
in  net  assets  of  the  sector.  
The  asset  qua l i ty  of  the  
sector  a l so  improved with  
NPLs  rat io  fa l l ing  to  14% in  
2015 .  Th is  was  dr iven by  a  
dec l ine  in  the  abso lute  
va lue  of  NPLs  and a  
s ign i f i cant  increase  in  
lending dur ing the  year.

MONETARY POLICY

10%
Current  MRR
The MMA lowered the  MRR 
f rom 20% to  10%,  e f fect ive  
20th  August  2015 ,  wi th  the  
a im of  reduc ing the  cost  of  
funding for  banks  and to  
fac i l i tate  pr ivate  sector  
lending;  and to  a l ign  the  
leve l  o f  MRR in  the  Mald ives  
to  internat iona l  leve ls .

PUBLIC FINANCE

70%
Fiscal  def ic i t  as  a
percentage of  GDP 
F isca l  def i c i t  worsened in  
2015  reach ing 70% of  GDP 
which  exceeded the  in i t ia l  
est imate  and the  def i c i t  
was  a lmost  ent i re ly  
f inanced v ia  domest ic  
sources .  Revenue co l lec-
t ions  fe l l  short  o f  the  in i t ia l  
target ,  a l though tota l  
expendi ture  was  lower  than 
the  budgeted va lue,  owing 
to  a  fa l l  in  cap i ta l  expendi-
ture.
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INIA PASSENGER FLOW 

TOP 10 MARKETS

96,720 23,678 23,482 143,880

201334 ,500+
Beds

1.2 million+
Tourists

120+
Resorts

350+
Hotels &
Guesthouses

170+
Safari Vessels

7 million+
Bed nights

$2.5 billion+
Tourism receipts

TOURISM INDUSTRY

2014 2015

1 , 3 6 3 , 9 3 0  A R R I VA L S

4 0 0 , 0 0 0

3 0 0 , 0 0 0

2 0 0 , 0 0 0

1 0 0 , 0 0 0

C h i n a U KG e r m a n y R u s s i a F ra n c e J a p a n Sw i t z e r l a n d

d o m e s t i c  s e a  p l a n e
m ove m e n t s

d o m e s t i c  w h e e l
b a s e d  m ove m e n t s

I n t e r n a t i o n a l  w h e e l
b a s e d  m ove m e n t s

To t a l  a i r c ra f t
m ove m e n t s

I t a l y I n d i a K o re a
0

1 , 3 7 5 , 97 9  D E PA R T U R E S

1 , 4 9 5 , 3 3 8  A R R I VA L S

1 , 5 0 2 , 1 0 5  D E PA R T U R E S

1 , 5 2 5 , 5 9 8  A R R I VA L S

1 , 5 2 0 , 0 2 1  D E PA R T U R E S
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500,000 reach
per month

reach
per month

daily
unique readers

200,000
5,000

 ONLINE VISITOR STATISTICS

OPERATING SYSTEM
(MOBILE)

Android 54%
IOS 45%

BROWSER

Chrome 54%
Safari 38%

GENDER

Male 54%
Female 46%

DEMOGRAPHICS

18 - 24 22%
25 - 34 35%
35 - 54 28%
55 - above 15%

COUNTRIES

Maldives 78%
USA 3%
Sri Lanka 3%
India 2.6%
Malaysia 1.5%
UK 1.5%
Australia 1%
Singapore 1%

Corporate  Ma ld ives  i s  a  p remium bus iness  &  hosp i ta l i ty  magaz ine  o f  Ma ld ives  
prov id ing  bus iness ,  f inanc ia l  and  indust ry  news ,  as  we l l  as  events  and  in forma-
t ion .  I t  cover  sectors  as  d iverse  as  hosp i ta l i ty,  av iat ion ,  const ruct ion ,  bank ing ,  
educat ion ,  media ,  hea l thcare ,  rea l  estate ,  reta i l ,  energy,  u t i l i t i es ,  techno logy  
and  t rave l / le i sure .  

Corporate  Ma ld ives  prov ides  the  bus iness  communi ty  o f  Ma ld ives  wi th  a  
network ing  p lat fo rm to  expand  the i r  bus inesses  and  a l so  ass i s t  those  in  search  
o f  new bus iness  oppor tun i t ies .

Our  readersh ip  i s  corporate  execut ives  and  hosp i ta l i ty  p ro fess iona l s  who  are  the  
dec i s ion  makers  in  the  indust ry.  A d ve r t i s i n g  w i t h  u s  e n s u re s  t h a t  yo u r  
b u s i n e s s e s  re c e i ve  a t t e n t i o n  f ro m  t h e  key  d e c i s i o n  m a ke r s  w i t h  t h e  b u s i n e s s  
c o m m u n i t y  o f  M a l d i ve s .

Corporate  Ma ld ives  pub l i shes  an  annua l  l i s t  o f  l ead ing  companies  in  Ma ld ives ,  
named as  GOLD  100 .
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CONTACT

MALDIVES  GETAWAYS PVT  LTD
S h o p  n o  1 / 2 9 ,  4 t h  f l o o r ,
C h a a n d h a n e e  M a g u
+ 9 6 0  3 0 1  1 7 2 0
m a r ke t i n g @ g e t a w a y s . m v
www. g e t a w a y s . m v

A k h m e e m  A b d u l  R a z z a q
M a n a g i n g  D i re c t o r
+ 9 6 0  97 7  7 9 97

D r.  H u s s e i n  S u n n y  U m a r
D i re c t o r ,  B u s i n e s s  D eve l o p m e n t
+ 9 6 0  7 7 8  8 4 8 4

A m i n a t h  N o o r a
M a r ke t i n g  E xe c u t i ve
+ 9 6 0  9 1 3  2 3 9 3

I s m a i l  M u s h a a n
S a l e s  E xe c u t i ve
+ 9 6 0  7 74  5 2 2 2

ONLINE ADVERTISING OPPORTUNITIES

All  Pages
per  month

(min 6  months)
per  month

(min 12  months)

Home Page

Mid box ad x 3 USD 175

USD 175

Sect ion  Pages

USD 250Top banner

Footer

USD 400Top Banner USD 500

Right top box ad USD 300USD 350

USD 200

USD 200

USD 200Search sponsor USD 225

USD 300

Art ic le  Pages

USD 300Top banner

Bottom banner USD 250

USD 350

PR Oppotunit ies  Onl ine

Advertorial / Product Review USD 300

USD 300

7



F o u n d e d  i n  2 0 1 0 ,  M a l d i v e s  G e t a w a y s  i s  a  l e a d i n g  P R  a n d  m a r k e t i n g  a g e n c y  i n  M a l d i v e s .  

A m o n g  t h e  s e r v i c e s  p r o v i d e d  b y  M a l d i v e s  G e t a w a y s  a r e  G r a p h i c  D e s i g n i n g ,  C o r p o r a t e  

I d e n t i t y  &  B r a n d i n g ,  P u b l i s h i n g ,  W e b  D e s i g n i n g ,  S o c i a l  M e d i a  &  E - M a r k e t i n g ,  

P h o t o g r a p h y,  V i d e o  P r o d u c t i o n ,  M e d i a  B r o a d c a s t i n g ,  P u b l i c  R e l a t i o n s ,  C o p y w r i t i n g ,  

C o n t e n t  W r i t i n g ,  M e d i a  B u y i n g ,  M a r k e t  R e s e a r c h  &  C o n s u l t a n c y .  M a l d i v e s  G e t a w a y s  h a s  

g a i n e d  a  h u g e ,  d e d i c a t e d  a n d  l o y a l  c u s t o m e r  b a s e  o v e r  a  f e w  y e a r s ,  d u e  t o  t h e

p r o m i s e  o f  g u a r a n t e e d  s o l u t i o n s .

w w w . g e t a w a y s . m v

MALDIVES  GETAWAYS
P u b l i c  R e l a t i o n s  &  M a r k e t i n g  A g e n c y

C O R P O R A T E
M A L D I V E S

creative tuna
a r t  &  d e s i g n  s o l u t i o n s

d y n a m y s t

TRAVEL
TRADE
MALDIVES

guesthousesmaldives


